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Baed on Abex Osterwalder's Business Model Caas,
Optiinized for Lean STaTuR.
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“Busi model innovation is
about new ways of creating,
delivering and capturing value.”
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BLUSINESS MODEL CANVAS vs, LEAN CANVAS

LRSI T Jordan is a tech & consumer product
entrepreneur. He's co-founded 4 companies
ead capital from both angels

Founder Centric + EIR with #1zeed.
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